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Disclaimer

The information contained in this presentation, including all forward
looking information, is subject to change without notice, whether as a
result of new information, future events or otherwise, and Sanneng
Group Holdings Co., Ltd. (the “Company”) undertakes no obligation
to update or revise the information contained in this presentation.

No representation or warranty, either expressed or implied, is
provided In relation to the accuracy, completeness or reliability of the
Information contained herein, nor is the information intended to be a
complete statement of the Company, markets or developments

referred to in this presentation.
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Corporate Culture

Become the leading brand of professional, service and
trustworthy food ware in Asia

Promoter of safety, environmental protection, energy
saving and carbon reduction of food ware

-Professionalism, integrity, innovation

Improve the level of baking technology in Asia
and jointly create a baking ecosystem
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Company Information

San Neng - KY was established in Apr 2015

* 1982/06-San Neng Taiwan_ , 5. ives Kitchen jul.2017 =

SN

2000/08 — San Neng Wuxi 4 « Xin Neng Wuxi Apr. 2019
2010/08 — San Neng Japan ~ * San Neng Guangzhou Jan. 2022 |

2015/11 - San Neng Indonesia

2024/02 — San Neng Indonesia Industry
Chairman : 5&R3% 28 (Mr. Jui-Jung Chang)
CEO: = 8/ll& (Mr. Kai-Feng Hsiao)

Paid in Capital : NTDS607.5 Million

Number of Employees : 770 people (End of Jul. 2025)



附件/手工製造時代.wmv
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Investment Structure

San Neng - KY
CAYMAN (6671)

’ 100%

East Gain Investment Limited

Professional Manufacturer of Bakery Equipment

San Neng

Taiwan (TW)

SAMOA
100% 100% 100% 100%
San Neng Hong San Neng Japan San Neng
Kong (HK) (JP) Indonesia (ID)
100%

San Neng Wuxi

(WX)

59.78%

52.48%

100%

Xin Neng Bakeware
(XN)

Squires Kitchen
Sugarcraft (SK)

San Neng Guangzhou
(G2)

100%
San Neng Industry

Indonesia (ID)
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Our Brands
BtoB BtoC B to B/C B to B/C BtoC
market market market market market
Esses————
® TEsssss——— m
SANNENG ome
Premium SAN!ENG
Professional / Family / Premium / : : Convenient
Quality Heartwarming Professional Beautiful Life /practical
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Professional Manufacturer of Bakery Equipment

Main products: R&D, manufacturing and sales of various baking and
food utensils products

Food
& Others

Homeware
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Our Products

Baking Moulds Baking Trays, Loaf Pan, Cake Mould, Pie Pan, Mousse Rings....
= ‘:.:“qi S &

Professional Manufacturer of Bakery Equipment

Whisks, Bowls, Knives, Brushes, Cake Stands...

C&'
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Profession ufacturer of Bakery Equipment

Our Products

Home Products

unopPaAn

Bring your chef home

IREARENREVZBR - KARBSEBEF

FECHEE BEERNE
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>rofessional Manufacturer of Bakery Equipment

Our R&D Ca pacity }A‘s of July., 2025

Patents
and
R&D

Achieve

ments

Area

Talwan

China

Japan

Patents and R&D Achievements

A total of 39 patents

San Neng Taiwan secured Taichung City Small Business Innovation Research
(SBIR) Subsidy.

San Neng Taiwan secured Ministry of Economic Affairs’ Low Carbon and
Smart Upgrading and Transformation Program for Small and Medium-Sized
Manufacturing Enterprises

A total of 155 patents

San Neng Wuxi consecutively awarded the High-Tech Enterprise
Certification three times from 2015 to 2024. (Applying for 2025)

San Neng Wuxi secured "Certification for Specialized, Sophisticated, Unique,
and Innovative Enterprises”.

San Neng Wuxi obtained Intellectual Property (IP) Management System
Certification"

A total of 9 patents
11
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ional Manufacturer of Bakery Equipment

a Business Performance
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202582024 Q2 Consolidated Balance Sheets
2025.06.30

Account Title\ Period
Cash
Amortized cost financial asset - current
Accounts receivable
Inventories
Other current assets
Total current assets
Amortized cost financial asset - noncurrent
Property, plant and equipment
Other noncurrent assets
Total noncurrent assets
Total assets
Current liabilities
Noncurrent liabilities
Total liabilities
Capital stock
Others equity
Total equity

395,833
111,065
213,104
301,330
31,744
1,053,076
233,187
800,504
63,580
1,097,271
2,150,347
508,317
65,900
574,217
607,500
968,630
1,576,130

2024.06.30

653,499
69,458
238,879
293,189
32,431
1,287,456
164,465
828,730
68,413
1,061,608
2,349,064
575,410
82,144
657,554
607,500
1,084,010
1,691,510

+/-
-257,666
41,607
-25,775
8,141
-687
-234,380
68,722
-28,226
-4,833
35,663
-198,717
-67,093
-16,244
-83,337
0
-115,380
-115,380

(((((((((((

thousands of NTD

+/- Ratio
-39.43%
59.90%
-10.79%
2.78%
-2.12%
-18.20%
41.79%
-3.41%
-7.06%
3.36%
-8.46%
-11.66%
-19.78%
-12.67%
0.00%
-10.64%
-6.82%

13
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202582024 Q2 Consolidated Income Statement

In thousands of NTD
Account Title \ Period 2025 Q2 2024 Q2 +/- +/- Ratio
Operation Revenue 963,097 963,589 -492 -0.05%
Gross Profit 368,523 361,833 6,690 1.85%
Gross Margin 38.26% 37.55% 0.71% 1.89%
Operation Expense 290,703 261,067 29,636 11.35%
Net Income 77,820 100,766 -22,946 -22.77%
Net Income Rate 8.08% 10.46% -2.38% -22.715%
Non-operating Income 717 19,616 -18,899 -96.34%
Pre Tax Income 78,537 120,382 -41,845 -34.76%
Pre Tax Income Rate 8.15% 12.49% -4.34% -34.75%
Tax Expense 23,883 26,244 -2,361 -9.00%
Net Profit After Tax 54,654 94,138 -39,484 -41.94%
Net Profit Margin 5.67% 9.77% -4.10% -41.97%
EPS(NTD dollar) 0.85 1.52 -0.67 -44.08%

>rofessional Man

ufacturer of

Bakery Equipn

1ent

14
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Analysis of the Income Statement

Account Title Variance amount for Jan—Jun 2025 vs. prior period

® PT. Sanneng Asia Industry Indonesia incurred an

, investment loss of NT$5,278 thousand.
Operating Expenses . . .
® Total employee benefit expenses for the Group (including

Analysis of Indonesia) amounted to NT$17,699 thousand.

the Income Non-Operating

Statement |ncome and
Expenses

® Net foreign exchange loss increased NT$16,413 thousand
compared to prior period.

® Current income tax —increased by NT$2,180 thousand

Income Tax Expense ¢ prior-year adjustment.

15
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Professional Manufacturer of Bakery Equipment
._ — % _ﬁ_ E ° ° °
FE P &&= E 45 (Historical Operating Performance)
2,500,000 250,000
2,000,000 200,000
1,500,000 150,000
1,000,000 100,000
500,000 50,000
0 0
2020Q4 202104 202204 202304 202404 2024Q2 2025Q2
== (Revenue) 1,913,403 2,067,136 1,861,962 1,905,839 2,039,422 963,589 963,097
= ZXHRFF( Net Profit After Tax) 220,416 207,426 145,572 178,477 196,898 94,138 54,654
=22 A (Revenue) = KERFER( Net Profit After Tax)

16



Professional Manufacturer of Bakery Equipment

FEF IR E R IR FEER (Historical Financial Performance & Dividend Policy)

4.00 100%
85.71% 86.51% 90%
3.50 81.97% 82.30% 81.76% ’
. 80%
3.00
70%
2.50 60%
2.00 50%
(o)
1.50 0%
30%
1.00
20%
0.50 10%
6.42% 6.12% 5 01% 6.10% 6.06%
B} 0%
202004 202104 202204 202304 202404 2025Q2
w5 % & BR(EPS) mm IR £ JE | (Cash Dividends) — IR E IR FIEE B ZE (Cash Dividends Rate) = JE A2 (Yield)

17
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Financial Ratios

Professional Manufacturer of Bakery Equipment

Debt-paying
Ability Quick ratio (%)

Days’ sales in

Projects 2023 2024 2025 Q2
Debt-to-asset ratio (%) 22.19 22.99 26.70
Financial Long-term capital accounts for real
Sl =n | estate, plant and equipment ratio (%) 22046 220.08 205.12
Current ratio (%)
Current ratio (%) 291.38 252.46 207.16
206.55 180.70 141.73
Interest earned ratio (times) 61.02 08.76 58.11
Accounts receivable turnover (times) 844 Q.32 9.18
Average collection period 43.24 39.16 39.76
Inventory turnover (times) 3.44 3.75 3.49
1.2 1100 | Days sales in inventory 106.10 97.33 104.58
ey s 221 2m | om
Total asset turnover (times) 0.86 0.89 0.85

18
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Financial Ratios (Continued)

Projects

Return on assets (%)

Profe:

ssional Manufacturer of Bakery Equipment

2025 Q2

Profitability

Return on shareholders' equity (%) 1049 11.20 6.47
E:Ft)ulctaaclmz (yoo;)erating orofit to paid-in 2 96 2601 -
o oy (e proftto paic 42.00 42.30 25 85
Net profit rate(%) 936 965 c 67
EPS 2.89 318 0.85

19
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Six Major Categories

Analysis of the revenue structure

Year
Category 2024 Q2

Customized
Baking mold
Baking tools

Household
Food

Others
Total

34.47%

39.21%

19.95%
1.38%
2.30%

2.69%
100.00%

2025 Q2

30.12%

42.70%

21.25%
1.03%
1.92%

2.98%
100.00%

Professional Manufacturer of Bakery Equipmer

Analysis of the gross profit structure

Customized

Baking mold
Baking tools
Household
Food
Others

Total

32.06%

39.25%
44.26%
35.73%
21.23%
48.39%
37.55%

Year
) 2024 Q2 2025 Q2

31.79%

40.14%
44.63%
36.55%
17.17%
45.53%
38.26%

it
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Professional Manufacturer of Bakery Equipment

Analysis of the gross profit structure

Areas
Analysis of the revenue structure
Year

2024 Q2 2025 Q2
Areas
China 65.25% 67.98%
Taiwan 15.18% 14.80%
Asia 17.35% 13.90%
Europe, America and 2999, 3329
others
Total 100.00% 100.00%

Year

2024 Q2 2025 Q2
Areas
China 35.08% 36.76%
Taiwan 40.52% 38.80%
Asia 43.50% 44 .25%
Europe, America and 43.419% 41.54%
others
Total 37.55% 38.26%




Competitive Advantage
Analysis

22
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Professional Manufacturer of Bakery Equipment

omprehensive and

Industrial resource

anele ntegration capabilit

distribution system

Competitive Advantage
Analysis

Customized
research
and

New product

development

leads the market Development

capabilities

a complete

solution

23
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Professional Manufacturer of Bakery Equipment

1. Comprehensive and stable distribution

Taiwan's market base

373 distributors across Taiwan

As of Jul., 2025

24
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Professional Manufacturer of Bakery Equipment

China's market base

Chma Area
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750 distributors across China
As of Jul., 2025

25
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BAKER'S KINGDOM
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Professional Manufacturer of Bakery Equipmer

2. Industrial resource integration
capability

» Upstream and downstream
resources in the baking industry

it

26
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2. Industrial resource integration capability

» Co-branded with chain store / famous bakers

CONVECTION OVEN

B EI7TRIPERE

Il SEARP AEETUR

s 2 S FHiBMA

27
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2. Industrial resource integration capability

» Industry alliance co-branded brands
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2. Industrial resource integration capability

» Industry alliance co-branded brands

Professional Manufacturer of Bakery Equipment

EX345
OFIMEOW

{\ﬁ, Famous illustrator - OJIMEOW

SANNENG ~  NEKO.

RFEEFER
BETHE
EHRER R |

%‘?‘? SEEBRIRE

» =

BAKER'S KINGDOM

—
BEIHEFRERE
HEE79% WiRES =

RIRMEIE, BIHHRE
ZMNEE, HEF

‘(chr

A (& ® « SANNENG

ZHERRIE BERBIEA

DS1830380
RIS

29
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2. Industrial resource integration capability

» Industry alliance co-branded brands

®
T /SZEN" DEDICATES TO
-— | HEALTHY BAKING
BLACK FLAG FOOD =/ BOTFREHE

: \d‘ y S ExSANeENG 1 - '
- o i SAKURA '
=
S S R E KRR A =HERBIR BIEER ERRREEEIEY ZHR TS BEER
SHES DS2390234 M E AR 051920324
7S A01E =N EIR EZEHEEA AS00RERRFELER
BERFZELT
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2. Industrial resource integration capability
» Industry alliance co-branded brands

W ﬁ.ﬁ,ﬁom Feeling
Ite
LAB

31
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2 Industrial resource Sy "/ BAKING S"'°‘ﬁ /

integration capability ﬂt%g E kﬁ

2025.3.14~3.17 K604

World Bread
Champion Chef
Strategy Alliance




YCustomized research anc

development capabilitie
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3. Customized research and
development capabilities

» Fast Food Tray

.
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3. Customized research and
development capabilities

Professional Manufacturer of Bakery Equipment

!
e
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Professional Manufacturer of Bakery Equipment

3. Customized research and

development capabilities
» Starbucks customized products

—d

-
X
b |
1

.‘-‘_‘_‘_-‘“
—-
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3. Customized research and development capabilities
» JBCW Customized-Grilled Fish Plate
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4. New product development leads the market
» Dessert Spoon

Professional Manufacturer of Bakery Equipment

K-DESIGN
AWARD’19

GRANDPRIZE

SANNENG

&H an <)

[ —




4. New product development leads the market
» Carving knife/paring knife

—mREE CARVING KNIFE

FHA20EMAFMM BT ERHERZER

RHEREBDNINEREA - FHER

ZUTET] | SN4862 | 420FiEE | BE:170mm

TR IR
ER=ASAEYRG BETE
HMBARRERETAABIS

an 5 R &8
BISEMERE100% 4 WS PARING KNIFE

FERm@ELEEZHAR EmHEHRER

IR RO B B2t ER
5P B — H B ] 0 R SR B M
B 66 3 R B9 S 4% 3 3 0 B I 2
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4. New product development leads the market
» IFREE GROUP ~ Transformers Burger Mould
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» Disneyland~Groot Burger Mould > Disneyland~lron Man Burger Mould

-

41
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4. New product development leads the market
» Clould Shape Loaf Pan

42



» Baguette Stacking Problem -
Rimless Baguette
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No borders, easy to stack, save

space; Reduce weight and save eeeeessecsccees’
costs; Reduce the accumulation

of dirtand evil; Easytoclean =
and better demolding




— AE HERE ~ fr e EL e 5 2 S g

rofessional Manufacturer of Bakery Equipment

5. Provide complete solutions - diagnostic services

» The labor-intensive problem of product removal -
> Slant baking pan

o it

WO Ol

44
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G Future Qutlook

ional Manufacturer of Bakery Equipment

45
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rofessional Manufacturer of Bakery Equipment

Future Outlook

* Live broadcast (course)
« we media
 operating Agency

2. Industry aspect 4. Product aspect
- Catering Products » In Line with ESG

« Outdoor Products 'rJ Principles
» Trends of the Times
1. . R&D aspect 5. Market aspect
* In Compliance with ﬂ  Expanding the
Laws and Regulations J '

Southeast Asian market

« Automated Process 46
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fessional Manufacturer of Bakery Equipment

Surface
Treatment

Development of next-generation anti-stick coating
technology for surface of food utensils
PVD titanium plating process application development

Replace sandblasting process development
Surface hydrophobic treatment technology of steel
plates and aluminum plates

ESG Product

Plastic reduction products product development

Research of biomass material

Development of heat-resistance plastics application

R&D of more energy-saving baking equipment
47
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Manufacturer of Bake

Equipment

2. Industry Aspect--Catering/Outdoor Products

» Catering Market
Ma's 8 JiX 173 AT
E B Hidilao hot pot

YANGGUOFU

STARBUCKS"®

48
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2. Industry Aspect—-Catermg/Outdoor Products
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» Manual Coffee Brewing Equipment - Main Product == s

/

.

\

J

Manual Coffee Grinder

Clever Dripper

Latte Art Milk Pitcher

-

~\

r

Pour Over Kettle

Filter Paper

Coffee Server

Coffee Cup

Digital Scale

51
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Professional Manufacturer of Bakery Equipment

» Manual Coffee Brewing Equipment - Accessory Products == sa=~
: S ey :

3

. J - ) . )
Thermometer Dripper Stand  Coffee Scoop
— SANNENG
— Premium
Coffee Grinder

Cleaning Brush Cupping Spoon Coffee Bean Canister 55
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2. Industry Aspect--Catering/Outdoor Products

> Products saIe in the outdoor market
‘r L2 4

1O £
:j'ﬁ&f "
ey ‘

,,
e
ALY

|
"{‘¥
. AR o
L4

54



— FILRS it i LI R
=@ e

Professional Manufacturer of Bakery Equipment
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3. Channel aspect—Live broadcast (course)

e Sanneng actively participates in and
executes the live broadcast (such as Tmall
and Tiktok etc.) and we media (such as
wechat, Tiktok Xiaohongshu etc.) through
SK Company.

* Currently, we also develop and provide
live broadcast solutions for many alliance
companies.

*rofessional Manufacturer of Bakery Equipment

X2 Zeelandia

Z— @ @EEcm

2024FF - mi I =

LY sANENG

hhhhhh
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ERTE > ARNSER ! #2024 RESE
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° Professional Manufacturer of Bakery Equipment
3. Channel — we media
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3. Channel — we media
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Professional Manufacturer of Bakery Equipment

Candy-2/\iH
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3. Channel — Operating Agency BEK - fodh IR B

Professional Manufacturer of Bakery Equipment

» Operating Agency by SK Company |ncrease operating income and the added

value of fans
'i_l \g X2 Zeelandia »
SINMAG "BAKER'S KINGDO—l 7 wEzim c*:? ﬁ Tﬁ
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4. Product aspect—products and processes are in P

line wnth ESG trends

ﬁﬁiﬁﬁgﬂﬁﬁéﬁﬁ

THEE | BEHRN | BREKE | RERBL

TEaAmERRT FTAREEDY

rofessional Manufacturer of Bakery Equipment
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4. Product aspect—products and processes are in
line with ESG trends

SANVENG® 5 T T IGANRENG v saieNg e S o aNNENG
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4. Product aspect—products and processes are in line with ESG trends
> Energy-saving products-low sugar toast mold
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4. Product aspect—products and processes are in line with ESG trends
» Non-stick treatment process

Environmental protection Recoating Process
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4. Product aspect—products and processes are in line with ESG trends

Can’) SANNENG

CN
U Professional in Bakeware

Chinese Grill Fish Pan Korean BBQ grid
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Professional Manufacturer of Bakery Equipment

5. Market aspect — expanding the
J o Southeast Asian market
Korea

=7 Based on Taiwan, deep in Asia, and
Japan go global!

HA

Asia Layout

¥

~ha ‘ ‘ Phlllpplnes ~
7 T =2 ﬁ N Westward : Strengthen industrial resource cooperation
=5 JEEE

\ and jointly serve major customers
Malay5|a . %
!.ﬁr;al@ %

\

Southward : Gradually expand ASEAN market based on
Sanneng Indonesia

Northward : Explore Korea market at the right time, in

addition to Sanneng Japan
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5. Market aspect — expanding the Southeast Asian market

> Location :
Rent an existing factory in Solo, Jawa Tengah, Indonesia.
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* Baking Tray Production Line .
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* Non-stick Production Line - Sandblasting Equipment

Automatic Sandblasting Machine

Manual Sandblasting Machine

Pro

fe

ssional Manufacturer of Bakery Equipment
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* Non-stick Production Line - Spray Coating Equipment

Manual Spray Coating Automatic Spray Coating Robot
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* Non-stick Production Line - Baking Equipment

Automatlc Continuous Bakmg Machme (32 m)

Box Furnace
! } : j»‘\'
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Professional Manufacturer of Bakery Equipment

« Major customers in Indonesia

= Wi

GROUP
= (=) s D Hp (! JAVASARL M, MAKO

“XY¥ (mosawnroon (MrBread) PAY oo
- e- Al (;,;1(,;,;‘;7:_:5 Vesssnnnnt CAKE & BAKERY

Stp itra”

PT BINAR HIMALAYA Sinergi Trikarya Perkasa m I

T
"NEW GRAIN Jco

HOLLAND
BAKERY

One Stap Solufian of Bokery & Pasiry Equipmen!

Since 1974

SINMAGE I kNG cOocl FUYA SVEBAZDAHLEN G o S
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Professional Manufacturer of Bakery Equipment
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Towards ASEAN -
Champion Demo Global Tour

Wang Sen Group X Sanneng X Sinmag

, I SINMAG
B Y
b i &
5%
NEEH

SINMAG EQUIPMENT (THAILAND) Co.. Ltd,

‘II’H‘YOU

- \\9
HANK YOU FOR THIS OPPORTUNIT)

WE WILL DO EVERYTHING WE CAN TO EARN YOUR TRUST AND GOODWILL IN THE FIELD OF BAKERY
AND FOOD EQUIPMENT THAT WE ARE ABLE TO MANUFACTURE!

UGUST 27, 2025 (09:00 AM - 03:00 P
AT PHOTHALAI BANGKOK

SIIINIVIVNE,
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Professional Manufacturer of Bakery Equipment
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Professional Manufacturer of Bakery Equipment

Thank You
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